
A marketing program with great 
benefits at affordable rates

•    Quality, Award-Winning Editorial
An invited, trusted magazine source

•    ABC-Audited Circulation/ MRI Measured
A guaranteed quality audience 

•    Broad Audience Reach of Women, 
ages 25-54+, with HHI of $100,000+
Covers your best prospects

•      Long Shelf Life
Continuous selling; ads will be seen

•    4-Color Reproduction
A quality message delivered with impact

NETWORKTHE WOMEN’S

2012

adinkvillage.com
adinknetwork.com
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700 4,719 3,089  4,657 12,465 

701 2,190 1,494  2,009 5,693 

703 2,277 1,623  2,666 6,566 

704 4,743 2,858  4,340 11,941 

705 6,371 3,846  5,975 16,192 

707 3,730 2,247  3,374 9,351 

708 3,455 1,887  2,552 7,894 

2012 Totals 27,485 17,044  25,573 70,102 

• t o l l - f r e e  1 - 866 - 801 - 0800  •   www.adinknetwork .com


